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C o m pa n y  D e s c r i p t i o n

Rock Creek Strategic Marketing was founded in 1987 based on 

the idea that strong brands build strong businesses. Twenty-

two years later, our expert in-house team continues to build 

our clients’ organizations—including some of the world’s 

largest government agencies, nonprofit organizations, and 

corporations—by developing and implementing innovative and 

results-driven strategic branding, communications, and design 

solutions. 

Rock Creek’s unwavering dedication to results defines our 

brand. Our time-tested management processes, quality control 

methods, and a state-of-the-art work environment ensure 

that our clients’ most complex projects are delivered on time, 

on budget, and on message. As a result, we enjoy enduring 

relationships with our existing clients, as well as a constant flow 

of new business. Year after year, we receive accolades from our 

clients and industry peers for our leadership and excellence in 

strategic branding, marketing communications, and graphic and 

web design.

Pa r t i a l  C l i e n t  L i s t

World Bank

American Law Institute

National Association of College and University 

Business Officers

National Association of Corporate Directors

Carnegie Institution for Science

General Aviation Manufacturers Association

Population Reference Bureau

American Type Culture Collection

U.S. Department of Agriculture

U.S. Department of Commerce

U.S. Department of Labor

U.S. Department of the Treasury

U.S. Army Corps of Engineers

Administration on Aging

Drug Enforcement Administration

National Oceanic and Atmospheric Administration

U.S. Securities and Exchange Commission

Army National Guard

NATO

PFIZEr

VisualHomes

Williams Mullen

Harford County, MD

Montgomery County, MD

Los Angeles County, CA

State of New York



Capabilities c o r p o r at e  c a pa b i l i t i e s  s tat e m e n t

C a pa b i l i t i e s  &  E x p e r t i s e

A full-service branding, strategy, and communications firm, Rock Creek provides the following services:

•	 Brand assessment, development, positioning, and 

management

•	 Message development and messaging platforms

•	 Market research and intelligence gathering

•	 Strategic planning

•	 Marketing, advertising, and public awareness campaign 

management

•	 Graphic design of brochures, manuals, reports, publications, 

conference materials, public information kits, tradeshow 

exhibits, and banners and signage

•	 Website design and development

•	 Search engine marketing

•	 E-mail marketing 

•	 Blogs, blog outreach, and blog monitoring

•	 Magazine and newsletter design and production

•	 Development of online, print, radio, and television advertising

•	 Content development, copywriting, and editing

•	 Print management

•	 Large-format printing, mounting, and laminating

Unique in our industry, Rock Creek offers in-house printing, publishing, web development, prepress, and tradeshow management capabilities in 

addition  

to our core marketing and creative services. We are equipped to handle large customer orders as well as quick-turnaround surge requests. 

R o c k  C r e e k  L e a d e r s h i p

Margaret Johnson, Co-Founder and President

Margaret has more than 20 years' experience in marketing, 

publications, and management. She co-founded Rock Creek with 

her husband Scott in 1987 and continues to be a driving force in 

the firm’s success.  

Scott Johnson, Co-Founder and Principal

Scott’s extensive marketing and creative experience have 

been instrumental in developing an international client roster 

and placing Rock Creek on the list of top creative firms in the 

Washington, DC, area. For the past 22 years, he has helped 

hundreds of organizations create successful marketing campaigns 

and brands consistent with their mission and core values. 

Chris Lester, Principal

Chris is an innovative marketing professional with more than 20 

years' experience delivering compelling, effective communications 

through branding, advertising, and marketing initiatives. His work 

reflects a broad range of skills, from strategic planning to concept 

and content development to award-winning design. 

David Rinaldo, Chief Operating Officer

Skilled in all aspects of shepherding a growing business, David 

orchestrates multiple resources and priorities at Rock Creek 

to maintain its reputation for exceptional quality and customer 

service. David has more than 20 years’ experience in sales, 

management and government contracting.



N o n P r o f i t  &  C o r p o r at e  E x p e r i e n c e 

Rock Creek has successfully delivered award-winning work for hundreds 

of private sector clients, including nonprofit organizations, trade 

associations, and some of the world’s largest corporations. Recent 

projects include:

•	 Renaming, branding, and website design and development  

for the Carnegie Institution for Science

•	 Market research, strategic planning, messaging, and identity 

design for the American Law Institute

•	 Marketing and communications for the National Volunteer  

Fire Council’s nationwide awareness program

•	 Branding, publications, and multimedia work for Pfizer

•	 Advertising, corporate collateral, and custom display  

design for THALES

•	 Strategic marketing, writing, website, and marketing  

collateral for Axentis

•	 Rebranding, marketing collateral, and website design 

and development for the General Aviation Manufacturers 

Association

•	 Member loyalty software for the American Society of Plastic 

Surgeons as part of a $6 million public education campaign

•	 Branding, tradeshow marketing collateral, and magazine  

design for the American Association of Blood Banks

•	 Rebranding and package design for Foggy Bottom Lager  

and Ale, a 130-year old national beer brand

•	 Branding, packaging, and environmental design  

for Pitango Gelato

•	 Design and development of marketing materials for National 

NeighborWorks Week

•	 Branding and positioning for VisualHOMES

G o v e r n m e n t  E x p e r i e n c e 

Rock Creek has completed branding, strategy, and creative marketing 

projects for government and quasi-governmental clients including:

•	 Educational outreach and awareness portal for the Drug 

Enforcement Administration

•	 Educational outreach materials, multimedia presentation, and 

website for the Army National Guard

•	 Strategic planning, messaging platform, and identity design 

for the Securities and Exchange Commission

•	 Integrated marketing campaign and public education 

materials for the Department of Labor

•	 Content-managed e-learning website for the Department of 

Commerce

•	 Publications strategy and design for the World Bank

•	 Branding, conference, and media materials for NATO

•	 Marketing materials for the National Institute of Standards and 

Technology

•	 Display design for the Department of the Treasury

•	 Advertising campaigns for Los Angeles County

•	 Healthcare consumer guides for New York State

•	 Tradeshow marketing and branding campaign for the Federal 

Aviation Administration

•	 Public transit awareness campaign for Montgomery County, 

Maryland

•	 Strategy, positioning, and design for the International Finance 

Corporation

•	 Strategy and design for the Army Corps of Engineers

•	 Print production for the Department of Agriculture

Our Experience



Our Work c o r p o r at e  c a pa b i l i t i e s  s tat e m e n tOur Work

AboutDrugsGetSmart

how teens 
abuse medicine

P r e S c r i P t i o n  f o r  d i S a S t er

This publication is designed to be a guide to help the reader understand and identify the current
medications that teens are abusing.  It is not all-inclusive; every dosage unit or generic form of the
medications cannot be listed due to space constraints and the frequent introduction of new drugs.  
For more information, go to www.dea.gov or consult the additional resources at the back of this book. 

A DEA Resource for Parents

how teens
abuse medicineGetSmartAboutDrugs

Prescription for Disaster:

A DEA Resource for Parents

www.GetSmartAboutDrugs.com
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the myriad decisions we make throughout our lives—choices 

about education, joining the military, marriage, having children, 

changing jobs, moving, caring for aging parents, saving for retirement, 

and dealing with challenges in old age—affect not only our individual 

lives, but public policy and business practices as well. 

20th-Century 
U.S. GenerationS

Generation size infl uences 
opportunities for education, 
career access and advance-
ment, and retirement. The 
composition of a generation 
infl uences attitudes about 
immigrants and the mean-
ing of concepts like race.

The share of employed women 
in the clerical/secretarial “pink 
collar ghetto” peaked for the 
Lucky Few generation. 

IN 1900,
children without both 
parents usually lived with 
grandparents, but by 2000, 
living with an unmarried 
mother became the most 
common alternative.

The seven generations 
in this comparison start 
as far back as 1870, the 
decade following the Civil 
War, and cover the entire 
period from then to the 
end of the 20th century.

Governments formulate laws and policies about 
child and health care and Social Security based 
on the life choices they expect us to make. 
Private businesses make plans based on the life 
choices they expect from us as employees and 
customers. The 2008 U.S. presidential election 
clearly demonstrated that individual choices 
and expectations vary considerably across 
U.S. generations. Generational differences in 
demographic experiences provide some clues 
about the sources of the generational divide 
seen in some political, social, and consumption 
choices.

By virtue of when they were born, members 
of each generation live through unique times 
shaped by unexpected historical events, changing 
political climates, and evolving socioeconomic 
conditions. Generations also come in different 
sizes and changing mixtures of ethnicity, helping 
to shape the choices individuals will make in life. A 
generational perspective offers fresh insights into 
contemporary society by emphasizing both the 
distinctiveness of each generation in its particular 
historical context and the persistence of such 
distinctions across an individual’s life. 

When different generations respond in unique 
ways to common problems and choices, 
businesses, governments, and we as individuals 
need to recognize and understand such 

distinctions. This Population Bulletin highlights 
contrasting American generations of the 20th 

century, showing how each one influenced and 
reacted to the social and economic landscape 
over which we all must travel during our lives.

Defining Generations
People use the word “generation” in two distinct 
ways. A family generation counts the years 
between the births of each parent and child. 
Because the ages of the mother and father differ, 
parents of the same child can have different family 
generation lengths.1 Since babies are born every 
day, these personal generations do not translate 
into distinct groups in any larger population at any 
particular time. Individuals with family generation 
length of 20 years, for example, could consist of 
30-year-olds each with a 10-year-old child and 50-
year-olds with 30-year-old children.  

In contrast, all people born together in a particular 
year or group of years (groups Norman Ryder 
preferred to call “cohorts”) are sometimes also called 
historical or cohort generations.2 As William Straus 
and Neil Howe write in Generations: The History 
of America’s Future, “…cohort generations are to 
societies what family generations are to families...
the earlier generation is always older than the next 
and normally exercises authority over those that 
follow—the cohort type in a public setting, the family 
type in a private setting.”3

A recent study of the United States identifi es 
seven historical generations (groups of annual birth 

33%
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Box 1

Seven U.S. Generations
1. The new Worlders (born from 1871 through 1889, median 
member born in 1880) lived on farms more than any other 
American generation during the 20th century. One-fi fth of all 
children born into this generation died in childhood. They are 
known as New Worlders because about one of every four people 
in this generation immigrated to the United States.

2. The hard Timers (born from 1890 through 1908, median 
member born in 1899) fi rst fought in World War I, then struggled 
through the Great Depression, and fi nally fi nished their working 
lives in the wartime economy of World War II. They often married 
late, had fewer children, and generally had the fewest choices 
about the direction of their lives of any generation during the 
century.

3. The Good Warriors (born from 1909 through 1928, median 
member born in 1918) were called the Greatest Generation by 
Tom Brokaw in 1998. They fought in World War II and led all 
other generations in blue-collar jobs and union membership. 
They and the Lucky Few were the most native-born generations 
in U.S. history.

4. The Lucky Few (born from 1929 through 1945, median 
member born in 1937) had the smallest share of immigrants of 
any generation in the century, and were the fi rst generation in 
U.S. history with fewer people than the preceding generation. 

Many educated Lucky Few men skipped blue-collar jobs for 
white-collar careers. Their military service came mostly during 
peacetime rather than wartime. Lucky Few women married 
earlier than any other generation in U.S. history.

5. The Baby Boomers (born from 1946 through 1964, median 
member born in 1955) nearly doubled the number of people in 
the Lucky Few to become the largest generation of the century. 
While baby-boomer men had problems fi nding jobs, women 
in this generation nearly matched men in education and made 
great strides in the career world.

6. Generation X (born from 1965 through 1982, median 
member born in 1974) marks the fi rst generation with a greater 
share of women than men graduating from college. Generation 
X once again includes many foreign-born immigrants. They 
delayed marriage and parenthood more than any other 
generation before them in the century. Men continued to 
struggle with jobs while women moved forward in careers as 
well as education.

7. The new Boomers (born from 1983 through 2001, 
median member born in 1992) include almost as many births 
as the original baby boom and will add a larger share of new 
immigrants in adulthood than any generation since the New 
Worlders. They will become the largest generation of any living 
during the century. Most of their lives will take place in the 21st 
century, however, so we only get a few hints about them here.

Source: Elwood Carlson, The Lucky Few: Between the Greatest Generation and the 
Baby Boom (New York: Springer Publishers, 2008).

cohorts set off from other groups by strong historical boundaries) 
who composed American society during the 20th century.4 The 
seven generations compared here start as far back as 1870, the 
decade following the Civil War, and cover the entire period from then 
to the end of the 20th century. Each generation’s name refl ects its 
most distinctive demographic feature or historical experience. Most 
names of the youngest generations (such as the baby boomers and 
Generation X) are borrowed from conventional usage, but some of 
the earliest generations, such as the New Worlders and Hard Timers, 
required new names of their own (see Box 1). 

The Roller Coaster of Generation Size
Generations mattered so much throughout the 20th century partly 
because they were not all the same size. Generations did not even 
exhibit a smooth, steady increase in population from one generation 
to the next. Generation sizes at age 30, shown in Figure 1 (page 4), 
instead reveal a series of demographic booms and busts. After a 
couple of decades of population growth for early generations due to 
natural increase and a wave of immigration, the Lucky Few (those 
born during the Great Depression and World War II, when birth 

rates fell to historic lows) gave us the fi rst generation in U.S. history 
smaller than the one before it.5 While some scholars further subdivide 
this group (the “depression kids” and “war babies”),6 we count 
them together based on the common ground of small annual birth 
cohorts. No sooner had this unusual generation appeared than the 
birth rate exploded in the postwar period to produce the baby-boom 
generation, nearly twice the size of the Lucky Few. When this huge 
group ran into problems in life, birth rates fell again, and Generation 
X repeated the pattern of being a generation smaller than the one 
before it.7 Since then, birth rates have recovered to yield the New 
Boomer generation, reinforced by a new tide of immigration to make 
it the biggest generation yet in U.S. history.

This picture would shift slightly if we observed these generations at 
a different age. For example, a picture of relative generation sizes 
at birth instead of age 30 would show the earliest generations as 
relatively larger than they appear in Figure 1 because one-fi fth of all 
children died before age 15. By contrast, the later generations were 
born when the risk of infant and child deaths had fallen dramatically, 
losing few members before age 15 and gaining millions of new 
members between the ages of 15 and 30 as new immigrants 
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Become 
A cAreer mentor
You love your job—now make  

a difference by telling high school 

and college students about it. 

We’re looking for Guard members, 

both active and retired,  

to share their civilian career 

stories with students across  

the country.

Sign up to become a  
career mentor today.

www.partnersineducation.com

You love your job—now make a difference by telling 

high school and college students about it. We’re  

looking for Guard members, both active and retired,  

to share their stories with students across the country.

Become 
A cAreer mentor

Sign up to become a career mentor today.

www.partnersineducation.com



Our Work



    At Cachendo,  
  you will make

an impact
on the world’s
 most influential  
  organizations.

Our Work c o r p o r at e  c a pa b i l i t i e s  s tat e m e n t

sTrATEGiC ConsulTinG

Cachendo’s consultants work shoulder-to-shoulder with 

your organization’s leadership to define your priorities 

and goals. After a thorough assessment of your current 

operating environment, we create a customized imple-

mentation plan that ties best-of-breed strategies to goals 

of improving overall unit performance, cost containment 

and customer satisfaction. By drawing from our extensive 

experience and knowledge of industry best practices,  

we create solutions that capitalize on investments in 

existing enterprise systems and allow you to transition 

seamlessly to a modern technology environment.  

ProfEssionAl sErviCEs

By managing specific business processes or functions 

for your organization, Cachendo can help you reap the 

rewards of outstanding performance and significant  

cost savings. Our professional services include:  

 • Project management

 • Systems design

 • Network and systems integration

 • Security engineering 

 • Independent testing and evaluation 

inforMATion EnGinEErinG

Well-designed engineering solutions and robust products 

are substantial assets to any organization; they are also 

a maintenance responsibility, requiring comprehensive, 

customized and ongoing support. Cachendo’s engineers 

implement, operate, maintain and service network 

infrastructures according to your organization’s specific 

strategic plan. Our highly qualified technicians and 

resources are embedded in organizations across the 

globe to provide a full range of scalable maintenance 

plans, installation services and support to maintain your 

critical infrastructure components. 

vEndor PArTnErs

Cachendo partners with leading consulting companies  

to help them meet or exceed technical and staffing 

requirements on contracts requiring specialized talent. 

We also have strong partnerships with equipment 

vendors and software companies, enabling us to offer  

the most comprehensive solutions to complex projects. 

Our partners include: 

 • BlueCoat

 • Cisco

 • Juniper

 • Nortel

ExPEriEnCE

Cachendo works with industry-leading companies 

including Computer Sciences Corporation, Northrop 

Grumman, Booze Allen Hamilton and SRA International 

to provide custom and cost-effective consulting services 

to public sector agencies and commercial enterprises. 

Cachendo’s expert, reliable and agile team has traveled 

the globe to engineer, integrate and deploy IT solutions 

our clients need to accomplish the organization’s critical 

mission. Key clients include: 

 • Millennium Challenge Corporation 

 • Peace Corps

 • Showtime Television Networks

 • U.S. Agency for International Development (USAID)

 • U.S. Department of State

“
Successfully navigate your 
most difficult and complex 
technology challenges

Cachendo combines leading-edge  
technology with telecommunications  
expertise to offer the most comprehensive 
solutions to mission-critical projects

Cachendo’s support over the past few 
months was exceptional. In spite of little  
guidance on the hand-off and few established 
procedures for managing the many  
requirements, Cachendo’s team did an  
outstanding job organizing the requirements 
and ensuring that we responded on time.

OpeRATIONAl SUppORT
Our operational support capabilities allow you to 

quickly meet staffing needs without compromising 

knowledge economy. After evaluating your staffing 

and project requirements, Cachendo identifies where 

our team can best supplement and complement 

your existing staff. We then hand-select the ideal 

Cachendo team members for the project. Our culture 

of employee engagement ensures that your project 

will be staffed by the best and brightest.
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